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Abstract: The purpose of this study is to investigate how specific domains of creativity are related with 

emotional intelligence. It is the goal of an industrial or organizational psychologist to apply 

psychological theories, research findings, and principles to the workplace. For this research study, the 

primary goal is generating new knowledge and enhancing existing knowledge in the field of emotional 

intelligence and creativity in Shaanxi province in China. There is currently no research that measures 

the relationship between specific domains of creativity and emotional intelligence in Shaanxi province 

of China (Kono, 2018). 
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1. Introduction 

In modern world, organizations are facing fierce competition and technological advancements. The 

organization needs to change itself including their environment. The organizations must constantly 

improve their performance to be successful and maintain a competitive advantage. Many businesses still 

have a lot of the "debris of yesterday's (change) efforts" and could use new ideas (Ilmudeen, Bao, Alharbi 

& Zubair, 2020). 

There are two imperatives for service organizations. These includes minimizing costs and enhancing 

customer satisfaction. As a result, organizations look for employees with a wide range of skills and 

competencies that allow them to "micro-manage". Workers in organizations are under constant 

technological change, shift work, and pressure from clients (Selamat & Ran, 2019). 

Many organizations look for candidates who have a combination of education, experience, and a 

technical skill set when it comes to hiring new employees. A company's human capital advantage is 

dependent on securing exceptional talent. 

2. Statement of the Problem 

The purpose of this study is to investigate how specific domains of creativity are related with 

emotional intelligence. It is the goal of an industrial or organizational psychologist to apply psychological 

theories, research findings, and principles to the workplace. For this research study, the primary goal is 

generating new knowledge and enhancing existing knowledge in the field of emotional intelligence and 

creativity in Shaanxi province in China. There is currently no research that measures the relationship 

between specific domains of creativity and emotional intelligence in Shaanxi province of China (Kono, 

2018). 

3. Objectives of Study 

Following were the objectives of study. 

(1) Investigate the relationship between emotional intelligence and creativity of students studying in 

universities of Shaanxi province of China 

(2) Explore the difference in emotional intelligence and creativity of students studying in universities 

of Shaanxi province of China. 
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4. Research Questions of the Study 

Based on the above objectives, following were the research questions of the study. 

(1) Is there any relationship between emotional intelligence and creativity of students studying in 

universities of Shaanxi province of China? 

(2) What is the difference in emotional intelligence and creativity of students studying in universities 

of Shaanxi province of China? 

5. Significance of Study 

5.1. Theoretical Significance 

This study is significant because it will be one of the few studies to examine the relationship between 

emotional intelligence and creativity in Chinese context. The findings of this study will add to the 

growing body of knowledge about the importance of emotional intelligence and creativity at the 

workplace. The emotional intelligent people prefer to have stable relationship with others. Interpersonal 

skills can be improved if you pay attention and evaluate the feelings of others. 

5.2. Significance for Industry 

The concept of emotional intelligence can be defined as, "The concept of emotional intelligence is 

stated to be based on extensive scientific and research evidence". In addition, "however little research 

has been conducted in an organizational context and existing research has largely been drawn from 

psychological research developments. There is lack of research on the variables of emotional intelligence 

and creativity and their relationship in educational context. Emotional intelligence and creativity were 

measured in organizations based on anecdotal case studies and derivative arguments ion previous 

research studies. 

5.3. Academic Significance 

Emotional intelligence and creativity will be examined in this study with respect to demographic 

variables as possible predictors. Employers can improve their workforce by learning about the connection 

between emotional intelligence and creativity. Employers can benefit from useful information to help 

develop ideas and programs for their employees that will result in a more effective workforce. Emotional 

intelligence and creativity are closely associated in China. This study may help shed light on the 

relationship between these two variables. Importantly, human resource managers need to know how 

creativity and emotional intelligence affect the workplace to devise a new policy that takes these factors 

into consideration. 

6. Delimitations 

The study is limited by convenience sampling, fixed accountability ratings, and limited perceptions 

of students. In present research study, the researcher will use convenient sampling technique due to 

limited time and resources. The researcher will select students randomly to minimize sampling error. In 

this way, the findings of the study can be generalized to other parts of the Shaanxi province. The 

researcher will distribute survey questionnaire among students only to gather the relevant data. 

7. Limitations 

The primary purpose of this research study is to investigate the correlation between emotional 

intelligence and creativity. The concept of emotional intelligence and creativity is measured already using 

various perspectives. However, in present research study, the concept of emotional intelligence and 

creativity will be measured using personality traits within the theoretical perspective of industrial and 

organizational psychology. 
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8. Theoretical Framework 

Methodological beliefs and assumptions that underlie the theories and models that make up the 

definitive context are referred to as the theoretical framework.  The goal of this research is to better 

understand the relationship between creativity and emotional intelligence. Positive psychology is a 

branch of psychology that seeks to better understand and help people, families, and communities thrive. 

IGathering information through psychometrics, which is a process-oriented activity, is used to 

identify attributes, make the best selection choices, and provide feedback for personal and career 

development. This study will make use of psychological testing to gauge participants' levels of emotional 

intelligence and creativity as well as their relationship with demographic data. 

9. Operational Definitions of Key Terms 

9.1. Creativity 

The term "creativity" is used in most approaches to creativity research to describe a personal quality, 

a process, a behavior, or a feature of a product, but this cannot be generalized. In present research study, 

creative thinking and behavior will be assessed which will aim at creativity as both a personal quality 

and a creative product (Cohendet & Simon, 2015). 

9.2. Emotional Intelligence 

The mixed-model perspective is used to present the emotional intelligence construct, with a focus on 

the trait perspective. Emotions and intelligence are not a part of mixed models. Instead, social behaviors, 

traits, and abilities are considered important part of mixed model approach. Since, both emotional 

abilities and traits are personality components. In current research study. the trait-based perspective is 

included in the mixed-model group to evaluate emotional intelligence (Ackley, 2016). 
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