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Abstract: This study deeply discusses the development strategies of China and Belarus in the cultural 
industry economic market under the background of the "Belt and Road" Initiative. The main purpose of 
the Belt and Road Initiative is to promote international cooperation in various fields, among which 
cultural exchanges and industrial development have become the focus of cooperation among 
participating countries. Concentrating on the cultural realms of China and Belarus, the research 
delves deeply into the ways these nations can bolster cultural sectors, broaden market reach, and forge 
enduring intercultural connections through the Belt and Road Initiati initiative, delving deeper into the 
diverse prospects and obstacles confronting these two nations. The research employs an array of 
extensive methodologies, encompassing qualitative case studies, detailed interviews with cultural 
industry specialists, and SWOT analysis, aiming to deepen the comprehension of diverse strategies and 
p. Policy actions are presently fostering cultural advancement in both nations. This underscores the 
significance of China's approach to "going out" and Belarus' dedication to cultural diplomacy, 
emphasizing the pivotal role of digital technology and artificial intelligence in enhancement.  
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1. Introduction 

In 2013, China's Belt and Road Initiative was considered one of the most ambitious international 
cooperation strategies at the time, encompassing more than 140 countries in Asia, Europe and Africa. 
As a grand plan, the Belt and Road Initiative will promote the reform of the global governance system. 
At first, the Belt and Road initiative was conceived as a strategy to boost infrastructure and trade 
growth, but today [1-3], it has been transformed into a grander vision that encompasses deeper cultural 
exchanges and cooperation. Under the framework of the Belt and Road Initiative, extensive and 
in-depth exchanges have been established among countries along the routes, promoting cultural 
exchanges, economic and trade cooperation, and people-to-people exchanges. With the continuous 
increase of national cooperation projects related to the "Belt and Road", the importance of cultural 
industry has gradually become prominent, and gradually become the core field of economic growth and 
diplomatic strategy expansion [4-5]. Among the many participating projects, Belarus is one of the few 
countries that have given sufficient attention and support to cultural industries. Countries such as China 
and Belarus are well aware of the central role that cultural industries play in economic growth, social 
cohesion and soft power diplomacy [6-8]. 

Although Belarus is relatively small in size compared to China, it has always been committed to 
implementing strategies aimed at strengthening its cultural heritage, which includes a rich artistic, 
literary and historical heritage. The Belt and Road Initiative provides a unique opportunity for Belarus 
to expand its culture, cooperate with Chinese partners and deepen cultural exchanges with countries 
along the route [9-10]. 



Academic Journal of Humanities & Social Sciences 
ISSN 2616-5783 Vol.7, Issue 12: 92-98, DOI: 10.25236/AJHSS.2024.071215 

Published by Francis Academic Press, UK 
-93- 

2. Literature Review 

2.1 Theoretical Foundations of Cultural Industry 

The term was first coined by Theodor Adorno and Max Horkheimer in the 1940s as part of their 
critique of popular culture, but it is now recognized as an important economic sector. Cultural 
industries make a positive contribution to a country's economic and cultural diplomacy by stimulating 
creativity, driving innovation and enhancing a country's cultural identity in the global marketplace. Flu 
(2018) points out that cultural industry can contribute to economic growth by creating jobs, increasing 
income and strengthening international trade through cultural exports. Several different theories have 
been developed to better understand the interaction of cultures and the trend towards globalization. As 
Steger (2003) has discussed [11-13], the concept of economic globalization emphasizes the close ties 
between countries, because these countries play a key role in the exchange of goods, services, and ideas 
across borders. In this context, cultural interaction has become a core factor in the process of 
globalization, and various countries have adopted cultural industries as a way to enhance their global 
influence. As emphasized by Howkins (2013), the government's strategy is the core factor for the 
success of the cultural industry. A variety of policy measures, such as subsidies, copyright laws, and 
international cooperation, can enhance or diminish a country's competitiveness in the global cultural 
marketplace [14-15]. 

2.2 Cultural Industry in China 

Over the past two decades, China's cultural industry has developed rapidly and has become a major 
global player. China's cultural strategy has been driven in large part by government policies aimed at 
enhancing cultural exchanges and exports. The central goal of the "Going out" strategy implemented in 
the early 2000s was to use media, film, literature and tourism to promote the international spread of 
Chinese culture. Li (2017) holds the view that this strategy is absolutely necessary to transform China's 
cultural sphere into a tool of soft power diplomacy. In the context of the Belt and Road Initiative, China 
has positioned cultural diplomacy as the central issue of its foreign policy. Confucius Institutes and 
other programs dedicated to promoting Chinese language and culture have successfully expanded to 
several countries participating in the Belt and Road Initiative. As part of this series of efforts, China has 
strengthened cultural exchanges with countries involved in the Belt and Road Initiative, including 
Belarus, through the media and tourism industry. According to the Chinese Ministry of Culture, cultural 
diplomacy aims to achieve this by shaping shared cultural experiences (Xinhua, 2021). 

2.3 Cultural Industry in Belarus 

Belarus has made the 2020 Strategy for Cultural Development the central orientation of its cultural 
policy, with the aim of raising the public profile of the country on the global stage and enhancing its 
cultural influence around the world. In 2019, the Belarusian Ministry of Culture clearly stated that the 
main objectives of the strategy are to increase cultural exports, promote the development of cultural 
tourism, and strengthen exchanges and cooperation with foreign partners, especially with countries 
related to the Belt and Road Initiative. The country has achieved partial international recognition in the 
fields of film, music and art, but it still faces numerous challenges in financing and infrastructure. 
Belarusian creators and artists are increasingly participating in various international cultural events, 
including the Venice Biennale and several international film festivals. 

3. Research Methodology 

3.1 Research Design 

This study combines qualitative and quantitative methods. This strategy aims to deeply study the 
strategic challenges and problems encountered by the development of cultural industries in China and 
Belarus under the "Belt and Road" initiative. In the qualitative analysis, we choose case study as the 
research method to conduct in-depth research on the practice of China and Belarus in various fields 
such as cultural industry strategy, cultural diplomacy and international cooperation.  
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3.2 Data Collection Methods 

The study combines primary and secondary data to provide an in-depth analysis of the development 
trajectory of cultural industries in China and Belarus. The main data collection tasks included in-depth 
dialogue and exchanges with cultural industry management bodies, government staff and policy makers 
in both countries. Through this series of in-depth interviews, we will have a deeper understanding of 
the strategies, challenges and opportunities faced by China and Belarus in the field of cultural 
industries, and further study how China and Belarus can more actively participate in the construction 
process of the "Belt and Road". 

 
Figure 1: China"s strategic role in the world  

Secondary sources include in-depth analysis and commentary of current academic papers, industry 
research reports, and government documents, as shown in Figure 1. This rare collection of historical 
artifacts gives us valuable information about the cultural strategies of the two countries, covering their 
historical origins, economic prospects, and the role of culture in global exchanges. In order to have a 
deeper understanding of the official goals and strategic framework of the two countries in the 
development of cultural industries, we conducted an exhaustive study and discussion of official 
documents such as the Blueprint for the Development of Chinese Culture and the Cultural Strategy of 
Belarus 2020, as shown in Table 1. 
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Table 1: Summary of Case Studies on China and Belarus's Cultural Policies 

Case Study Country Cultural Policy Objective Key Focus 
Areas 

Primary 
Findings 

China’s "Going 
Out" Strategy China Internationalization 

of culture 

Promote 
Chinese 
culture 
globally, 
increase 
cultural 
exports 

Media, film, 
language 
diplomacy, 
Confucius 
Institutes, 
tourism 

Successful 
expansion of 
Chinese media 
and cultural 
exports 
globally 

Belarus's 
Cultural 
Strategy 2020 

Belarus 

Cultural 
development for 
international 
visibility 

Strengthen 
Belarus’s 
cultural 
presence in 
international 
markets 

Art, film, 
literature, 
cultural 
diplomacy, 
tourism 

Cultural 
heritage 
preservation, 
increasing 
participation 
in global 
cultural events 

China-Belarus 
Film 
Co-Productions 

China & 
Belarus 

Collaborative 
cultural projects 

Enhance 
cultural 
exchanges 
through joint 
media and 
film projects 

Film 
production, 
cultural 
exchange, 
market 
expansion 

Joint film 
projects have 
facilitated 
closer cultural 
and 
diplomatic ties 

The approach used in our research offers a distinct perspective for an in-depth comprehension of the 
growth of cultural sectors in China and Belarus within the framework of the Belt and Road Initiative, 
focusing specifically on the crucial elements driving their global market success. This research not only 
elucidates the distinct strategic pathways of each nation but also offers crucial advice for upcoming 
cultural diplomacy and worldwide collaborative efforts. 

4. Findings and Analysis 

4.1 Cultural Industry Development in China 

China has made remarkable progress in many aspects of culture, including film, music, media and 
tourism. The government implemented various strategies such as "going out", which not only greatly 
promoted the growth of related industries, but also strengthened the international spread of Chinese 
culture, thus further enhancing China's soft power and economic growth, , as shown in Figure 2. 

 
Figure 2: Entrepreneurship has deep cultural roots 

Film and Media: China's film industry has shown rapid growth both domestically and 
internationally. Film productions such as Wolf Warrior 2 and The Wandering Earth have achieved 
remarkable success in the global market, which fully demonstrates China's strong competitive strength 
on the international stage. In addition, national-level media organizations such as CGTN (China Global 
Television Network) and Xinhua News Agency are working to raise the image of Chinese media 
globally and further strengthen the influence of Chinese culture. 

In the field of music and art, China's music industry has received strong government support in the 
process of promoting cultural globalization. Chinese pop singers have left their unique mark on the 
international music scene, and the government has provided financial support for traditional Chinese 
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music festivals overseas, aiming to showcase China's deep traditional culture. 

Tourism: In China, the tourism industry has gradually evolved into a core channel for cultural 
exchange. The establishment of Confucius Institutes abroad has largely promoted China's development 
in many fields, including culture, language and tourism, and further strengthened China's determination 
to build a cultural power on a global scale. 

Table 2: Market Growth Metrics for China’s Cultural Industries over the Last Decade, Including 
Export Data 

Cultural Industry Market Growth 
(2010-2020) Export Value (2020) Key Export Markets 

Film 12% CAGR 
(Annual Growth) $10 billion USA, Europe, ASEAN 

Music (C-pop) 8% CAGR $2 billion Japan, South Korea 
Tourism 15% CAGR $40 billion Japan, Southeast Asia 
Media 7% CAGR $5 billion Africa, Latin America 

As shown in Table 2, the data reveal a significant growth in China's cultural industries, particularly 
film, music and tourism, which have played a crucial role in boosting national self-esteem and global 
influence. The value of exports, especially in film and tourism, is one manifestation of the successful 
implementation of the "Going global" strategy and other related policies. 

4.2 Cultural Industry Development in Belarus 

Although Belarus is not as significant as China in global cultural exports, it has made significant 
progress in the development of cultural industries, especially in film, literature, arts and traditional 
crafts. The Government of Belarus has introduced a number of cultural strategies aimed at 
strengthening the country's cultural infrastructure and encouraging the export of its cultural products 
abroad. 

In the world of film and media, Belarus's film industry is steadily growing and expanding, despite 
the fact that its 2019 film The Last Call received widespread acclaim at international film festivals. 
However, Belarus is currently facing fierce competition from the larger film industry, especially Russia 
and Europe. 

In the field of literature and art, although the Belarus literary field is not large in scale, its 
development momentum is very strong. In 2015, Belarusian writers such as Svetlana Alexievich were 
awarded the Nobel Prize in Literature in recognition of their outstanding contributions to Belarusian 
literature and culture at the international level. Likewise, traditional crafts, including carpentry and 
embroidery, are highly valued in both domestic and international markets. 

Cultural diplomacy: Belarus' participation in international cultural diplomacy projects, such as the 
"Culture and Creativity" strategy, forms a core part of its cultural progress. The government is working 
to increase its participation in international cultural events and festivals, and regards Belarus as a 
cultural partner in Europe and Central Asia. 

Table 3: SWOT Analysis of Belarus’s Cultural Industry in the Context of the Belt and Road Initiative 

Strengths Weaknesses 

Strong cultural heritage in traditional crafts 
and arts 
Emerging creative industries (literature, 
music) 
Government support for cultural diplomacy 

Limited recognition of Belarusian film and media 
abroad 
Lack of large-scale international cultural 
infrastructure 
Political and economic instability affecting 
cultural investments 

Opportunities Threats 
Expansion of cultural collaborations with 
China under BRI 
Increased participation in BRI-sponsored 
cultural events 
Leveraging digital platforms for global 
cultural exchange 

Competition from other BRI countries in cultural 
exports 
Cultural misrepresentation or lack of local context 
in global markets 
Political tensions affecting international 
collaborations 

As shown in Table 3, through SWOT analysis, we learned that Belarus has a role to play in the core 
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areas of its cultural assets, especially by strengthening cooperation under the Belt and Road Initiative. 
Leveraging digital technologies and deepening partnerships with China, Belarus can be considered a 
strategic advantage in expanding its cultural influence. 

4.3 Cross-Cultural Collaboration between China and Belarus 

Driven by the Belt and Road Initiative, China and Belarus have continued to deepen cultural 
exchanges and cooperation. The two countries have launched cooperation projects in many fields, 
including film cooperation, art exhibition, cultural celebration and educational interaction. These 
proposals are aimed at deepening ties between the two countries and promoting mutual understanding. 

In the context of cross-cultural cooperation, China and Belarus have achieved remarkable results in 
the application of artificial intelligence and digital media. Various AI-powered technologies, such as 
machine translation and AI-driven content creation, have facilitated smoother communication and 
cultural interaction between the two countries. For example, AI technology is already being used in 
joint film projects to overcome language barriers and improve the accessibility of film content to 
international audiences. 

Soft power: The role of soft power in cultural interaction plays a decisive role in the success of 
these proposals. Both China and Belarus recognize that the promotion of cultural industries on a global 
scale can not only help improve economic conditions, but also strengthen political and diplomatic 
relations with countries along the Belt and Road. 

5. Conclusion  

In conclusion, under the background of the Belt and Road Initiative, the rise of cultural industry has 
brought unprecedented opportunities and tests to China and Belarus. Thanks to rapid advances in 
digital technology and artificial intelligence, global cultural exchanges have profoundly changed the 
way cultural goods are manufactured, distributed, and consumed. For China, its "going out" strategy 
and strong government support policies have ensured the country's leadership in the global cultural 
market and achieved significant growth in several industries such as film, media, music and tourism. 
Although Belarus is currently in the initial stage of development of its cultural industry, by 
implementing the "One Belt, One Road" strategy, Belarus has a huge opportunity to further expand its 
cultural export market and increase its international visibility and cooperation potential with China. 

In our research, we highlight the centrality of artificial intelligence and digital technologies in 
rebuilding the cultural landscape. From AI-powered content creation to personalized cultural 
experiences, digital tools are opening up new paths for creativity and market impact. However, these 
also carry certain risks, especially in terms of cultural authenticity and possible homogenization. Both 
countries need to find a careful balance between technological innovation and preserving their unique 
cultural identities. If the application of artificial intelligence is done well, it can not only improve the 
efficiency and quality of cultural exchanges, but also create a more inclusive and diverse cultural 
atmosphere for us. 
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